Dzimte un mediji

Gender and media studies
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e Peéetijumiliecina, ka:

— Zinas atveido pasauli, kura
el aeund virieSi parsniedz sievietes

1 in 4 gandriz visas

people heard or read about in news are women.

nodarbinatibas kategorijas.

— Sievietes parsniedz viriesus
tikai divas kategorijas: zinu
varoni ka majsaimnieces
(72%) un zinu varoni ka
studenti (54%).

— Sievietes TV ir jaunakas
neka viriesi




FILMMAKERS SPEAKING ROLES PROTAGONISTS
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79% 21% 31% of speaking 0/ of films feature

roles are held a female
Male Female by women. protagonist.

Mediji satura dominé viriesu virziti stasti, savukart sievietes tiek izmantotas ka
vizualas ilustracijas



 Masu medijiem ir
svariga loma
sabiedriskas domas
veidoSanas procesa;

* Mes uzzinam par
pasauli un taja
notiekosSo ar masu
mediju starpniecibu

* Mediji sodienas pasaulé
ir viens no centralajiem
socializacijas agentiem
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And the offside rule explging

with pictures of cats.
And other ways we are

trying to control how you
think
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it 20 times today?
If not what is wrong with yo

And which will get you
the most facebook likes

How shampoo can give
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love yoghurt so so much

Just, fucking hell

Real problems from
real readers

One woman tried to go it
alone and fell off a cliff
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Media and gender studies

* Galvenas pétijumu virziena atzinas, par medijiem,
dzimti un to mijiedarbibu
— Mediji ne tikai atspogulo realitati, mediji veic socialas
realitates konstruésanu. Tie veido un rada izpratnes,
patibas un pasaules skatijumus.

— Feminitate un maskulinitate ir diskursivas
konstrukcijas nevis fiksétas pozicijas.

— Nozime nekad nav viena (single), viennozimiga vai
absoluta, bet gan plustosa, neskaidra un pretruniga:
nepartrauktu nesaskanu un apstridésanas objekts

— Mediji ir aktivi iesaistit dzimtes konstrukciju veidosana



 Dzimtes stereotipi (gender
stereotypes) -

sihologiskais un/vai e S Adrian Grenier:
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uzvedibas raksturojums, L i ¥ to Most People

kas tipiski asoci€jas ar
virieti/sievieti.

* Tradicionala feminitates izpratne
rodas no sievietes biologiskas un
reproduktivas lomas, tadejadi
sievietes loma — dzive majas un rupes
par bérniem. Savukart tradicionala
viriskiba tiek konstruéta, uzsverot
racionalitati, sancensibu, atlétismu,
finansialos panakumus, agresiju,
kontroli par emocijam, ka ari
heteroseksualitati ka virietim obligati
piemitosas 1pasibas.




Dzimtes
stereotipi

Sieviesu dzimtes
stereotipi fokuséjas
uz:

e izskatu;

e seksualitati;

e attiectibam un

* tradicionalajam
dzimtes lomam
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Dzimtes
stereotipi

Viriskibas
stereotipizéSana tiek
veidota ap:

* nekaunibu;

* agresiju;

* nepieejamibu

lzt€le ir galvenails viresa insfruments

e seksualo aktivitati
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Pétijumi skata ari dzimtes

Mediju organizacijas

parstavniecibu mediju organizacijas

Proportion of women and men In decislon-making posts In

media organisations In the EU- 27, 2012

84%
68% 67%
0 3%
32% @ Vo o
| 16% 4
Women Men Women I Men Women I Men
Total Strategic Operational
(All levels) flevel 1) (Level24)
Source: Data from 96 media organisations in the 27 EU Member States,

collected in July - September 2012.

FAR FROM EQUAL

73%

27% =

Women only hold 27% of
top management jobs in
media organizations.



Jauns petijumu
virziens ir socialo
mediju analize.

EU-28, 18% sieviesu vecuma no 15
gadiem ir pieredzéjusas/ saskarusas ar
vardarbibu interneta.

SOCIAL MEDIA

WORLD POPULATION PEOPLE ONLINE SOCIAL MEDIA ACCOUNTS

Ee

Giwe us a shout out!
SUN_Women, #Beifing20
Over Around Around
7 Billion 3 Billion 2 Billion
people That'’s only 40% of active accounts
the population! (not unique users)

Roughly of social media users

HALF are women.

ONLINE ABUSE

The Internet is a transformative platform for
social change. Yet misogyny and abuse are rife
online. For instance, in the U.S., 26% of young
women aged 18-24 have been stalked online;
25% were targets of online sexual harassment.




Uzdevums ir ne tikai problému
Rokasgramatas mediju k'ops:c?tesané, b?t_a.rl
parstavjiem risinajumu piedavajums.

B European Media Network for Diversity and Intercultural Dialogue
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GENDER ISSUES

EQUALITY IN THE MEDIA

GUIDE FOR JOURNALISTS

Election Coverage
from a Gender Perspective

A Media Monitoring Manual
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